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ABOUT REACH
Since 1994, Reach has been inspiring young people to believe in themselves and get the most out of life.  

Reach improves the wellbeing of young people so they are healthy and resilient to meet life’s challenges and fulfil their potential.  

Reach’s model is unique – young people inspiring other young people.  Our workshops for all young people aged 10 to 18 are 100% 
designed and delivered by youth.  The Reach ‘Crew’, aged between 15 and 25 years participate in a structured and comprehensive 
training and development program that empowers them to create safe spaces for other young people. Young people say they can relate 
to the Crew because they speak honestly and openly about their own journey and personal challenges.

OUR VISION
That every young person has the support and self-belief they need 
to fulfil their potential and dare to dream.

OUR MISSION
To encourage young people, no matter what their circumstances, 
to believe they can achieve. 

OUR CEO
CHRIS NAISH - Chris joined Reach in May 2016 after having spent 
over 16 years at AFL SportsReady, with roles including Chief 
Operating Officer and Executive Manager. Prior to working at AFL 
SportsReady, Chris sustained an 11 year career in the AFL, playing 
161 senior games with both the Richmond Tigers and Port Power 
Football Clubs from 1989-1999. 

Chris oversaw the operations of AFL SportsReady throughout 
a period of significant growth, implementing a strategic growth 
model to increase annual turnover. Throughout this time, the 
organisation secured a large number of new corporate and 
philanthropic partners and increased sponsorship figures tenfold 
over an 18 month period. 

With a demonstrated passion and commitment to the development 
of young people throughout his time at AFL SportsReady, Chris has 
overseen the employment of approximately 13,000 young people 
within the sports and leisure, business and corporate sectors.

Chris is also fiercely passionate about the empowerment and 
development of Indigenous young people, introducing the AFL 
SportsReady’s Indigenous Employment programs in 2001 which 
has since seen the employment of over 2000 Indigenous young 
people .

The industry night of nights.

Excellent venue.

Great food.

F ine wine and beverages.

Sam Ludemand band.

A night of elegance in a  
Grand Ballroom.

Supporting a great cause.
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ABOUT REACH
Being young is not without its 

struggles. Today’s world is pretty 

complex and young people can 

experience a bunch of challenges 

that adults might not be able to relate 

to. One of the biggest hurdles is just 

having the confidence and support to 

be who they want to be. 

There are currently over 4 million 

young people living in Australia, 

and Reach works with over 40,000 

of them a year. We have over 250 of 

them working for us; designing and 

delivering workshops in schools and 

the community. Our workshops are 

100% youth-led, from design through 

to delivery, and the community we 

create out of these workshops is one 

that allows for deeper connection, a 

sense of belonging, and the dispelling 

of judgements. A preventative, instead 

of having to focus on symptoms in 

adult life. 

REACH’S VISION
Generations of confident, self-aware 

and passionate young people shaping 

the world. 

“Reach came to me at such a pivotal time for my own personal development. Suddenly I was in a place where people were speaking honestly and being so open – it was also the first place that actually encouraged me to be vulnerable. I’ve stuck around because Reach made me feel like I didn’t always have to work everything out.

I could just be who I wanted to be and that’s fine”. 
- Max



ABOUT GALA
The Grocery and Liquor Association (GALA) was formed 65 years ago as a voluntary community fundraising arm of Master Grocers 
Australia. The GALA committee consists of a number of grocery and liquor industry representatives who willingly volunteer their 
time to support a worthy community organisation, namely the Reach Foundation – which supports the wellbeing of youth during 
the challenges of teenage years through specific development programs in Victoria and New South Wales

The purpose of GALA is to represent both the grocery and liquor industries in supporting community organisations while fostering 
goodwill, friendships and networking opportunities for all companies (wholesalers, retailers and suppliers) willing to be involved.

GALA conducts major annual industry community/charity events throughout Australia including industry golf days, industry 
breakfasts and the annual GALA industry Ball.

As a result of these events, GALA has been able to raise considerable funds for the Reach Foundation and other community 
organisations in designated states.

In recent times, additional committee members have been recruited from the trade ensuring the trade is always presented with the 
freshest and liveliest approach to fostering a community spirit within our industry.



DATE:  Friday 24th August, 2018

LOCATION:   Plaza Ballroom / Regent Theatre

BAND:   Sam Ludeman Band  
Known to Australian television audiences from  
the Nine Network’s “The Voice”

TIME:  7pm – Midnight

FOOD:  3 course meal including beer, wine and soft drink

ENTERTAINMENT:   Sophisticated, extravagant and awesome

COST:  $2,200.00 table of 10 

VIP:   $3,300.00 table of 10 - spirits included, table in prime 
location, your logo displayed on screens and table card

Sponsorship packages available. 
Please contact Steve Sellars on 0407 399 240.

A night of elegance in a 
Grand Ballroom



Sponsorship Packages
MAJOR SPONSOR

$16,500.00 (inc. GST) - Limited to one sponsor
INCENTIVES

• Supporting an organisation whose brand, mission and vision aligns closely with your own

• Demonstrate social awareness and belief in the wellbeing of Australia’s young people

•  Direct awareness and exposure to a large group of independent retailers, major wholesaler senior management,  
suppliers and service providers and GALA ambassador Ian Morrice

BENEFITS AND INCLUSIONS

• Event endorsement as the official major sponsor

•  2 complimentary VIP tables to GALA Ball for you and your guests in prime location  
OR 1 VIP complimentary VIP table plus five 5 star hotel rooms for the night of 15th September 2017

• 2 complimentary seats on table with GALA patron if required. (You may prefer to sit with your team)

• 5 minute speech by a representative of your company or organisation during the GALA Ball 

• Spirits served to you and your guests

• Banner or corporate signage displayed at GALA Ball

• Acknowledgement at the beginning and thank-you at the end of GALA Ball by our MCs and CEO

• Editorial in MGA Independent Retailer magazine “Why You Support This Cause” plus 1x 1/2 page advert - Valued at $2,200.00

• Sponsorship mentions in all pre and post media releases

•  Mentions in MGA’s Independent Retailer magazine to almost 2,500 independent retailers

•  Logo on all online promotional material sent to a database of almost 2,500 independent retailers,  
suppliers and service providers

• Logo, mention and link to your website on the events page of the MGA website

• Logo projected on screens around the venue and placed on your tables

SUPPORTIVE SPONSOR

$11,000.00 (inc. GST) - Limited to two sponsors
INCENTIVES

• Supporting an organisation whose brand, mission and vision aligns closely with your own

• Demonstrate social awareness and belief in the wellbeing of Australia’s young people

•  Direct awareness and exposure to a large group of independent retailers, major wholesaler senior management,  
suppliers and service providers and GALA ambassador Ian Morrice

BENEFITS AND INCLUSIONS

• Event endorsement as an official sponsor

• 1 complimentary VIP table to GALA Ball for you and your guests in prime location

• Spirits served to you and your guests

• Acknowledgement at the beginning and thank-you at the end of GALA Ball by our MCs and CEO

• Sponsorship mentions in all pre and post media releases

•  Logo on all online promotional material sent to a database of almost 2,500 independent retailers, suppliers and service providers

• Logo, mention and link to your website on the events page of the MGA website

• Logo projected on screens around the venue and placed on your table



VIP TABLE

$3,300.00 (inc. GST)
INCENTIVES

• Supporting an organisation whose brand, mission and vision aligns closely with your own

• Demonstrate social awareness and belief in the wellbeing of Australia’s young people

•  Direct awareness and exposure to a large group of independent retailers, major wholesaler senior management,  
suppliers and service providers and GALA ambassador Ian Morrice

BENEFITS AND INCLUSIONS

• Event endorsement as an official sponsor

• 1 VIP table to GALA Ball for you and your guests in prime location

• Spirits served to you and your guests

• Logo projected on screens around the venue and placed on your table

IN-KIND SPONSORSHIP: BEER – Lion (first right of refusal)
BEER SPONSOR: (400pax)

INCENTIVES

• Supporting an organisation whose brand, mission and vision aligns closely with your own

• Demonstrate social awareness and belief in the wellbeing of Australia’s young people

•  Direct awareness and exposure to a large group of independent retailers, major wholesaler senior management,  
suppliers and service providers and GALA ambassador Ian Morrice

BENEFITS AND INCLUSIONS

• Upgrade to VIP table when you purchase a table of 10, prime position

• Spirits served to you and your guests

• Logo projected on screens around the venue and placed on your table

• Logo on table card in recognition of major “in kind” sponsors

IN-KIND SPONSORSHIP: SPIRITS 
SPIRITS SPONSOR: (100pax)

INCENTIVES

• Supporting an organisation whose brand, mission and vision aligns closely with your own

• Demonstrate social awareness and belief in the wellbeing of Australia’s young people

•  Direct awareness and exposure to a large group of independent retailers, major wholesaler senior management,  
suppliers and service providers and GALA ambassador Ian Morrice

BENEFITS AND INCLUSIONS

• Upgrade to VIP table when you purchase a table of 10, prime position

• Your branded spirits served to you, your guests and all VIP tables

• Logo projected on screens around the venue and placed on your table

• Logo on table card in recognition of major “in kind” spirits sponsors

IN-KIND SPONSORSHIP: RAFFLE + PRIZES 
BENEFITS AND INCLUSIONS

• Company name projected on screens around the venue

• Company name on table card in recognition of “in kind” sponsor



HOW TO 
APPLY

Please contact Steve Sellars

Email: steve.sellars@mga.asn.au

Phone: 0407 399 240


